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Forget about the future. Nonprofits have to navigate a minefield of challenges just to be ready for
now.

“It’s an ever changing present,” said Jim White, executive director of the Nonprofit Association of
Oregon, which provides training and services to Oregon’s 18,000 nonprofits.

White said most Oregon nonprofits are ill-equipped to deal with the world of instant
communications, multi-tasking and rising demand for their services. Throw in a move by Congress
to cap charitable donations — which, if successful, is widely expected to curb individual donations
— and nonprofits face a tough road.

“There are too many nonprofits that are not ready to work in the present, much less the future,”
said White, who joined NAO seven months ago.

White joined a dozen nonprofit executives for a recent roundtable discussion organized by the
Portland Business Journal.

All agreed that nonprofits face mounting demand for their services and a changing landscape of
supporters.

Max Williams, president of the $1.3 billion Oregon Community Foundation, said generational
change is altering the way Americans support their favorite nonprofits.

The World War II generation supported trusted organizations. Their Baby Boomer children have
different ideas. They want a direct connection and respond to stories.

That’s certainly been the case at United Way of the Columbia-Willamette, which raised a record
$22 million in its 2012 giving campaign.

The local United Way chapter depends on workplace giving programs for 93 percent of its
revenue. CEO Keith Thomajan said the organization is exploring ways to reach beyond the
corporate sector to younger donors.



“People want to give to a cause, an issue, not an institution,” Thomajan said.

The executives were united by a common challenge. Demand for services outpaces the ability of
18,000 registered nonprofits to keep up.

As White noted, Oregon recently ranked among the least desirable places to retire as its economy
struggles to find its footing. With unemployment still stubbornly high, he said neither the federal
government nor state lawmakers should change tax policy to discourage charitable donations at a
time when the state will rely on them more and more.

Tim Hennessy, executive director of CASA for Children, which trains volunteers to advocate for
Washington and Multnomah county children in foster care, illustrates the point.

More than 4,200 children in CASA’s geographic territory are in foster care. Just 900 have CASA
advocates.

“It is not right that 3,000 kids are left to wallow in the foster system,” he said.

Two years ago, ChristieCare of Oregon merged with the national Youth Villages to better serve
children in poverty. Youth Villages Executive Director Lynne Saxton said the merger brought a
laser-like focus on the business of serving children. As a result, it doubled the number of youth
services, improved outcomes and secured a $7.5 million grant from Microsoft Corp. to build its
electronic record keeping.

But the need remains high. Some 44 percent of Oregon children live in poverty, and the foster
care rate is twice the national average.

Saxton said investing in technology is a big part of the solution.

“We can work faster. That’s good for employees and our kids,” she said.
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